
1



CassidyMitchell.com

Site & Brand for my Creative Online
Business Management work
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On the Map Poster
Poster for my business package,
developing a brand and website

within a week

Made for artists who need a
portfolio of their work and a way

for people to find them, (to get
them On The Map)

 They want a premium look
beyond the templates, and a fast
turnaround to apply to work, or to

showcase their work from a
theatre program

Inspired by mountains to give a
sense of feeling lost and found in

a continent of options

Layering with transparency and
the hill for depth and space 
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Nails

Artistic self-care practice done
every two weeks; incorporating
seasonal themes, mixing colors,
layering materials

Mediums

Gel painted 

Hard gel formed

Shaping with files
and nail drill
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James
Shilling’s
Website
video walkthrough linked

Brief

The Night Sky
Open & Easy Navigation

Process

Collages of inspiration

Client call - explored
current site issues, work
desires, and audience

Mapped/planned in
Google Sheets, created
in ShowIt

Adapted for mobile
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The Coffee 

Collection

Process

Explored needlepoint software

Explored ideas for a set that
reflects a personal interest as well
as a niche market, working with a
lifestyle that appreciates taking in
the moment and daily rituals

Collected photos for inspiration

Created in a needlepoint software

Played with color palette to refine
to blues, greens, and browns

Brief

Needlepoint canvas collection

Limited color palette, reducing
the number of yarn purchases
required to complete it

Cohesive collection to
encourage bundled purchasing 
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GrowLoveArt.com

Brief

Muralist rebrand 

Playful

Showcase the work 

Make it easy for people to book a wall

Process

Client call, explored what worked and
didn’t with previous site

Mapped plan in Google Sheets & ClickUp

Drafted in Squarespace

Landed on fonts, colors, textures to
complement the murals

Created and adapted site with notes
from the client, finding the easiest routes
to keep it up to date without needing to
redo layouts consistently

Adapted for mobile

Continuously updating with new works
and copy, recently defining the mural
process and service offerings
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Grow Love’s merch &

business cards 

Brief

Muralist rebrand 
New logo
Playful
Showcasing her mural and
painting work through the
masking of the letters 

Mission

Make it easy and enticing
for people to purchase
merch to add an income
stream to her work and
fulfill a personal dream 

Using the design, develop
merch in many forms, from
bucket hats to bomber
jackets to stickers
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Gin-Hammond.com
Brief

Clean with a touch of green 

Professionalism first

Framing towards Dialect Coaching jobs

Process

Collages of inspiration

Client calls, exploring design options

Mapped in Google sheets & Clickup

Created and refined in SquareSpace

Reformatted all resumes to match 
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WildCurrantSanctuary.org
Brief

Clean website & brand for an
animal sanctuary

Create an easy way for them
to receive donations and
highlight the animals’ stories

Farm-ish, country-ish design
without being cliche

Process

Collages of inspiration

Gathered photos as
the main backgrounds

Mapped it out on
Google Sheets

Drafted on
SquareSpace, 2 large
revisions to land on
the current design 
and colors

Worked with
integrations for easy
donations 
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Cornish College of the Arts

2020 Theatre Original Works

Magna Cum Laude

The PrincAss

Door-Stop

Character design  
Burlesque class

Character design 
Clown class

Process:

Created characters based on
scripts, music, movement,
and creative assignments

Developed physical technique
skills to be able to embody
characters from head to toe

Character acting  
Production of A
Beautiful Day in

November on the

Banks of the Greatest
of the Great Lakes

Husband

thank you
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